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reveAlIng the  
InvIsIBle weB

welcome to the second edition of our semi-annual 
Global Tracker Report. This report showcases Evidon’s new 

analytical capabilities and sheds light on the changes we’ve seen 

VLQFH�ZH�SXEOLVKHG�RXU�ÀUVW��JURXQGEUHDNLQJ�VWXG\�ODVW�VXPPHU��

7KH�RQOLQH�PDUNHWLQJ�HFRV\VWHP�LV�PRUH�YLEUDQW�WKDQ�HYHU��ZLWK�DQ�H[SOR-

VLRQ�RI �ZKDW�ZH�FDOO� ´WKH� LQYLVLEOH�ZHEµ³WKH�P\ULDG� WHFKQRORJLHV� WKDW�
SRZHU� DQG� IDFLOLWDWH� EXVLQHVV� DFURVV� WKDW� HFRV\VWHP�� 7KHVH� LQQRYDWLRQV� 
XQGHQLDEO\�EULQJ�D�ZHDOWK�RI �EHQHÀWV��WKH�FKDOOHQJH�
LV�WKDW�EXVLQHVVHV�DQG�FRQVXPHUV�DUH�RIWHQ�QRW�DZDUH�
RI �ZKDW·V� JRLQJ�RQ�EHKLQG� WKHLU� FRPSXWHU� VFUHHQV��
7KLV� ODFN� RI � WUDQVSDUHQF\� KDV� PDQ\� LPSOLFDWLRQV��
IURP�ORVW�FRQYHUVLRQV�DQG�ORZHU�DGYHUWLVLQJ�&30·V�
IRU� SXEOLVKHUV�� WR� KLJKHU� PDUNHWLQJ� FRVWV� IRU� DGYHUWLVHUV�� WR� FRQWLQXLQJ� 
FRQVXPHU�SULYDF\�LVVXHV��

2XU�PLVVLRQ� LV� WR� UHYHDO� WKH� LQYLVLEOH�ZHE³WR� RIIHU� D� QHZ� NLQG� RI � LQ-

WHOOLJHQFH� LQWR� WKH� GLJLWDO� HFRV\VWHP� WKDW� KHOSV� RXU� FOLHQWV� PDNH� EHWWHU� 
decisions. This report is a starting point—a piece of  that intelligence at the 

PDFUR�OHYHO��6WHS�WZR�LV�EULQJLQJ�LW�KRPH�ZLWK�RXU�FOLHQWV��KHOSLQJ�WKHP�WR�
XQGHUVWDQG�KRZ�WKH�LQYLVLEOH�ZHE�LPSDFWV�their�EXVLQHVV��DQG�WR�GHYHORS�D�
GDWD�VWUDWHJ\�WKDW�KHOSV�WKHP�JURZ�

7KLV�*OREDO�7UDFNHU�5HSRUW�FRQWDLQV�QHZ�GDWD��LQFOXGLQJ�RXU�EUHDNWKURXJK�
analysis of  the “redirect chain” of  tracking code beneath a website. Our 

VWXG\�IRXQG�WKDW�����RI �WUDFNLQJ�VFULSWV�ZHUH�SODFHG�RQ�ZHEVLWHV�E\�VRPH-

RQH�RWKHU�WKDQ�WKH�VLWH·V�RZQHU��)RU�PRUH�RQ�WKLV�VWXG\��VHH�´&UDVKLQJ�WKH�
'DWD�3DUW\µ�RQ�SDJH����

.XGRV�WR�$QG\�.DKO��RXU�'LUHFWRU�RI �'DWD�$QDO\VLV��ZKR�KDV�GRQH�D�JUHDW�
job of  pulling this report together. Andy worked closely with Dr. John 

.LWWUHOO��3K'��RXU�'DWD�6FLHQWLVW�� WR�HQVXUH�WKDW�WKH�UHSRUW·V�ÀQGLQJV�DUH�
ERWK�VRXQG�DQG�DV�XVHIXO�WR�WKH�GLJLWDO�PDUNHWLQJ�FRPPXQLW\�DV�SRVVLEOH��

$V�DOZD\V��ZH�ZDQW�WR�WKDQN�WKH�����PLOOLRQ�PHPEHUV�RI �WKH�*KRVWHU\�SDQHO�
who provide us with this fascinating data about 

the tracking technologies they encounter as they 

QDYLJDWH����PLOOLRQ�GRPDLQV�DFURVV�WKH�ZHE��

/DVWO\��,·P�YHU\�KDSS\�WR�KDYH�RXU�IULHQG�DQG�(YL-
GRQ�SDUWQHU��0HGLD0DWK�&(2�-RH�=DZDGVNL��FRQWULEXWH�WR�WKLV�UHSRUW��+LV�
perspectives on online tracking are invaluable.

:H� ORRN� IRUZDUG� WR� \RXU� IHHGEDFN�� VR� SOHDVH� GURS� XV� DQ� HPDLO� DW� 
IHHGEDFN#HYLGRQ�FRP��<RX�FDQ�DOVR�VKDUH�\RXU�WKRXJKWV�RQ�RXU�#HYLGRQ�
Twitter feed.

%HVW�

6FRWW�0H\HU 
&(2 

(YLGRQ��,QF�

Our study found that 55% of tracking 

scripts were placed on websites by 

someone other than the site’s owner.
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In thIs eDItIOn…

)RU�IXOO�PHWKRGRORJ\�RQ�FRPPRQDOLW\�VFRUHV�VHH�DSSHQGL[�

Compiling this edition of the global tracker 
5HSRUW�KDV�EHHQ�H[FLWLQJ�IRU� WKRVH�RI �XV�QHFN�GHHS� LQ�
(YLGRQ� GDWD�� 6LQFH� WKH� LQDXJXUDO� HGLWLRQ�� ZH·YH� PDGH�

GHGLFDWHG�DQG�VLJQLÀFDQW�SURJUHVV�LQ�DOO�DVSHFWV�RI �RXU�GDWD�FRO-
OHFWLRQ��VWRUDJH��DQG�UHSRUWLQJ�LQIUDVWUXFWXUH�

*OREDO� WUDFNLQJ� LV� D�PRUH� SUROLIHUDWH� LQGXV-
WU\� WKDQ� HYHU�� RYHU� WKH� ����� FDOHQGDU� \HDU��
WKH� QXPEHU� RI � XQLTXH� WUDFNHUV� HQFRXQWHUHG�
by the Ghostrank panel grew by 53%.  There 

KDV� QHYHU� EHHQ� D� PRUH� SUHFLVH� LQWHUVHFWLRQ�
EHWZHHQ�GHPDQG�IRU�DGYDQFHG�DGYHUWLVLQJ�WHFKQRORJ\�DQG�SXEOLF�
awareness of  privacy concerns.

,Q�RUGHU�WR�EHVW�UHSRUW�RQ�WKLV�JURZLQJ�HFRV\VWHP��ZH�LPSURYHG�
RXU� FRPPRQDOLW\� VFRUH� LQGH[�� 0DQ\� WUDFNLQJ� WHFKQRORJLHV�� 
SDUWLFXODUO\�VLWH�DQDO\WLFV�WRROV��UHO\�RQ�XELTXLWRXV�GLVWULEXWLRQ�WR�
provide site owners with granular reporting. These services natu-

rally hold the top spots of  any web tracking census. With our 

LPSURYHG�FRPPRQDOLW\� VFRUH��YROXPH� LV�ZHLJKHG�DORQJVLGH� WKH�
QXPEHU�RI �GLIIHUHQW�GRPDLQV�DQG�KRZ�IUHTXHQWO\�WKH�WUDFNHUV�DUH�

VHHQ�ZLWKLQ�WKRVH�GRPDLQV��7KH�FRPPRQDOLW\�VFRUH�WDNHV�WKHVH�
different interactions into consideration to give an accurate and 

DFWLRQDEOH�YLHZ�RI �WKLV�LQYLVLEOH�ZHE�HFRV\VWHP�

:H·YH� DOVR� GHYHORSHG� DQ� LPSURYHG� PHWKRG� IRU� GHWHUPLQLQJ�
WUDFNHU�ODWHQF\��ZKLFK�PLWLJDWHV�WKH�HIIHFWV�RI �
RXWO\LQJ�WLPHV�RQ�WKH�PRUH�VWDWLVWLFDOO\�VRXQG�
averages seen across our panel.

0RUH� LQIRUPDWLRQ� DERXW� WKH� PHWKRGRORJ\�
used to collect the data featured in this re-

SRUW�LV�DYDLODEOH�LQ�WKH�DSSHQGL[��3OHDVH�GRQ·W�
KHVLWDWH�WR�FRQWDFW�XV�LI �\RX·G�OLNH�PRUH�GHWDLOV�

7KDQNV�IRU�UHDGLQJ�

Andy Kahl 

'LUHFWRU��'DWD�$QDO\VLV 
(YLGRQ��,QF�

Over the 2012 calendar year, 

the number of unique trackers 

encountered by the Ghostrank 

panel grew by 53%.
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rank Tracker Commonality  
Score Prev.

1 google Analytics 99.90 1

2 Facebook Connect 99.80 2

3 google Adsense 99.70 4

4 Facebook like Button 99.59 3

5 google +1 99.49 5

6 DoubleClick 99.39 6

7 Addthis 99.29 9

8 twitter Button 99.19 7

9 Omniture 99.09 10

10 Quantcast 98.99 8

11 scoreCard research Beacon 98.88 11

12 Mixpanel 98.78 143

13 OpenX 98.68 13

14 right Media 98.58 14

15 Appnexus 98.48 15

16 statcounter 98.38 16

17 google Adwords Conversion 98.28 12

18 Amazon Associates 98.17 35

19 liveInternet 98.07 19

20 twitter Badge 97.97 20

21 Microsoft Atlas 97.87 21

22 Criteo 97.77 22

23 new relic 97.67 26

24 sharethis 97.57 23

25 valueClick Mediaplex 97.46 24

rank Tracker Commonality 
Score Prev.

1 google Analytics 99.89 1

2 Facebook Connect 99.77 3

3 Facebook like Button 99.66 4

4 google Adsense 99.54 6

5 google +1 99.43 5

6 DoubleClick 99.32 9

7 twitter Button 99.20 7

8 Quantcast 99.09 8

9 Addthis 98.97 2

10 Omniture 98.86 10

11 scoreCard research Beacon 98.75 11

12 google Adwords Conversion 98.63 15

13 OpenX 98.52 12

14 right Media 98.40 13

15 Appnexus 98.29 22

16 statcounter 98.18 17

17 piwik Analytics 98.06 14

18 Disqus 97.95 31

19 liveInternet 97.83 18

20 twitter Badge 97.72 20

21 Microsoft Atlas 97.61 16

22 Criteo 97.49 21

23 sharethis 97.38 23

24 valueClick Mediaplex 97.26 24

25 netratings siteCensus 97.15 29

tOp trACker surveY
2012, by Quarter

QTr.
4

QTr.
3



F E B
2013

5

©
 2

01
3 

Ev
id

o
n

, I
n

c
. A

ll 
R

ig
h

ts
 R

e
se

rv
e

d
.

rank Tracker Commonality 
Score Prev.

1 google Analytics 99.87 1

2 Addthis 99.74 4

3 Facebook Connect 99.61 2

4 Facebook like Button 99.48 6

5 google +1 99.35 5

6 google Adsense 99.22 3

7 twitter Button 99.09 8

8 Quantcast 98.96 7

9 DoubleClick 98.83 10

10 Omniture 98.70 11

11 scoreCard research Beacon 98.57 14

12 OpenX 98.44 9

13 right Media 98.31 15

14 piwik Analytics 98.18 29

15 google Adwords Conversion 98.05 18

16 Microsoft Atlas 97.92 16

17 statcounter 97.80 13

18 liveInternet 97.67 12

19 Yandex.Metrics 97.54 20

20 twitter Badge 97.41 21

21 Criteo 97.28 23

22 Appnexus 97.15 17

23 sharethis 97.02 22

24 valueClick Mediaplex 96.89 19

25 wordpress stats 96.76 24

rank Tracker Commonality 
Score

1 google Analytics 99.84

2 Facebook Connect 99.69

3 google Adsense 99.53

4 Addthis 99.38

5 google +1 99.22

6 Facebook like Button 99.07

7 Quantcast 98.91

8 twitter Button 98.76

9 OpenX 98.60

10 DoubleClick 98.45

11 Omniture 98.29

12 liveInternet 98.14

13 statcounter 97.98

14 scoreCard research Beacon 97.83

15 right Media 97.67

16 Microsoft Atlas 97.52

17 Appnexus 97.36

18 google Adwords Conversion 97.20

19 valueClick Mediaplex 97.05

20 Yandex.Metrics 96.89

21 twitter Badge 96.74

22 sharethis 96.58

23 Criteo 96.43

24 wordpress stats 96.27

25 MediaMind 96.12

5HSUHVHQWDWLYH�RI �GDWD�DFURVV�DSSUR[LPDWHO\����0�XQLTXH�85/�SDWKV�SHU�PRQWK�DQG����JHRJUDSKLF�UHJLRQV�

7KHUH�ZHUH�����XQLTXH�WUDFNLQJ�WHFKQRORJLHV�HQFRXQWHUHG�E\�WKH�*KRVWHU\�SDQHO� LQ�WKH�ÀUVW�TXDU-
ter of 2012. By the last quarter of the year that number had increased to 987 — an increase of 53%. 
Among the top 50 trackers, the average annual change in commonality score was 4%, but things get 
more volatile near the bottom of the pack — change increases to over 12% overall. this growth was 
sustained amid a year of economic recession and increased attention to privacy, which is not the 
most fertile bed for data collection cultivation. there is every reason to forecast continued growth 
as the worldwide economy stabilizes and the public understanding of the tracking industry increases. 

The GrowTh  
and GrowinG VolaTiliTy  

oF The TraCkinG landSCaPe

QTr.
2

QTr.
1
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Qtr. 1 Count

ad 283

analytics 157

tracker 130

widget 63

Qtr. 2 Count

ad 349

analytics 171

tracker 154

widget 84

Qtr. 3 Count

ad 400

analytics 178

tracker 175

widget 106

Qtr. 4 Count

ad 458

analytics 190

tracker 211

widget 115

Total Percentage

ad 46.2%

analytics 21.6%

tracker 20.8%

widget 11.4%

5HSUHVHQWDWLYH�RI �GDWD�DFURVV�DSSUR[LPDWHO\����0�XQLTXH�85/�SDWKV�SHU�PRQWK�DQG����JHRJUDSKLF�UHJLRQV�DFURVV�
WKH������FDOHQGDU�\HDU�

trACker  
CAtegOrY surveY

CaTeGoriCal adVanTaGe

there are few surprises when the trackers are broken down by type. Ad scripts make 
up nearly half of all the scripts across the web, as ad networks deploy not only ad 
delivery scripts, but also conversion and tracking scripts to better target those ads. 
google Adsense had the highest commonality score among those ad networks. 
Interestingly, Facebook Connect tops the page widget category — indicating that 
many sites across the web are allowing users to identify themselves with their Face-
book credentials. this is another example of Facebook centralizing itself in the world 
of data collection — the Connect service and like button services collectively work 
to establish a presence for the social network on an industry-leading number of 
unique domains.

unique Deployment by type
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Behavioral trackers

Tracker annual avg

rambler 95.67

DoubleClick Floodlight 95.08

eXelate 94.78

Bluekai 93.41

Audience science 92.97

tynt Insight 91.34

Optimizely 90.83

Chango 88.76

targusInfo 88.71

lotame 87.94

Behavioral trackers segment users for ad and con-

tent targeting.

page widgets

Tracker annual avg

Facebook Connect 99.72

Facebook like Button 99.45

google +1 99.37

Addthis 99.35

twitter Button 99.06

liveInternet 97.93

twitter Badge 97.46

sharethis 97.14

Disqus 96.48

whos.amung.us 95.87

Page widgets collect data while providing some 

function to the user.

tracker Categories Ad scripts

Tracker annual avg

google Adsense 99.50

DoubleClick 99.00

Quantcast 98.99

OpenX 98.56

right Media 98.24

google Adwords Conversion 98.04

Appnexus 97.82

Microsoft Atlas 97.73

Criteo 97.24

valueClick Mediaplex 97.17

Advertising scripts deliver ads and track users for 

future ad delivery.

Analytics scripts

Tracker annual avg

google Analytics 99.87

Omniture 98.74

scoreCard research Beacon 98.51

statcounter 98.08

piwik Analytics 97.28

Yandex.Metrics 97.00

wordpress stats 96.77

webtrends 95.11

netratings siteCensus 94.94

histats 93.93

Analytics scripts provide data to website owners 

about their audience.
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2012 was another strong year for tracker growth — particularly among those services that provide direct 
functionality to a site’s users. Data collection is the lucrative trade-off for social networks, video players, 
and other services that provide tools for websites to enhance and promote their content. the unprec-
edented and continued growth of these widgets are indications that web site developers are eager 
to take advantage of these opportunities — but those sites should be equally eager to understand 
exactly how these services are collecting and using audience data.

$PRQJ�WUDFNHUV�ZLWK�DW�OHDVW�WKUHH�WUDLOLQJ�TXDUWHUV�RI �WUDFNLQJ�GDWD��5HSUHVHQWDWLYH�RI �GDWD�DFURVV�DSSUR[LPDWHO\�
���0�XQLTXH�85/�SDWKV�SHU�PRQWK�DQG����JHRJUDSKLF�UHJLRQV�

trACker  
 grOwth surveY

TraCkinG aS a Side-Job:  
The eXPloSiVe GrowTh oF 

PaGe widGeTS

Fastest growing tracking technologies

2012, by quarter
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lAtenCY surveY

Convert platform

google website Optimizer

google AJAX search ApI

visible Measures

Fruit Flan

sophus3

tell-a-Friend

scoreCard research Beacon

wiredMinds

DoubleClick spotlight

goDataFeed

Clip syndicate

Flag Counter

-�/LVW�$IÀOLDWH�3URJUDP

51.la

persianstat

MyBloglog

webgozar

AdMedia

Zango

5HSUHVHQWDWLYH�RI �GDWD�DFURVV�DSSUR[LPDWHO\����0�XQLTXH�85/�SDWKV�SHU�PRQWK�DQG����
JHRJUDSKLF�UHJLRQV��6HH�DSSHQGL[�IRU�ODWHQF\�FDOFXODWLRQ�PHWKRGRORJ\�

155.2

1401.7

190.9

1418.0

191.2

1419.2

206.9

1434.8

231.6

1481.4

240.6

1536.2

246.1

1619.6

254.8

1705.3

265.0

2412.7

270.0

2567.2

Fastest Average trackers in ms

Page Widgets / 542.0 ms 

Ad Scripts / 534.1 ms

Behavioral Trackers / 526.6 ms

Analytics Scripts / 510.1 ms

Average latency by type

slowest Average trackers in ms
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Canada

Rank Tracker Commonality

1 Google Analytics 100.00

2 Google Adsense 99.57

3 Facebook Like Button 99.13

4 Facebook Connect 99.78

5 ScoreCard Research Beacon 98.48

6 Google +1 99.35

7 DoubleClick 98.05

8 Quantcast 98.27

9 AddThis 98.70

10 Twitter Button 98.92

UnITEd STaTES

Rank Tracker Commonality

1 Google Analytics 100.00

2 Facebook Connect 99.87

3 Google Adsense 99.74

4 Facebook Like Button 99.61

5 Google +1 99.48

6 Twitter Button 99.35

7 AddThis 99.22

8 Quantcast 99.10

9 DoubleClick 98.97

10 ScoreCard Research Beacon 98.84

Japan

Rank Tracker Commonality

1 Google Analytics 100.00

2 Twitter Button 99.54

3 Google Adsense 99.07

4 Google +1 98.15

5 Facebook Like Button 98.61

6 DoubleClick 97.22

7 Facebook Connect 97.69

8 AddThis 93.98

9 Google AdWords Conversion 95.37

10 Quantcast 92.59

ChIna

Rank Tracker Commonality

1 Google Analytics 100.00

2 Google Adsense 95.65

3 CNZZ 97.83

4 Google +1 82.61

5 Facebook Connect 86.96

6 DoubleClick 80.43

7 Twitter Button 93.48

8 Facebook Like Button 89.13

9 OpenX 91.30

10 AddThis 73.91

UnITEd KInGdOM

Rank Tracker Commonality

1 Google Analytics 100.00

2 Google Adsense 99.46

3 Facebook Like Button 99.29

4 Google +1 99.64

5 Facebook Connect 99.82

6 DoubleClick 98.75

7 Twitter Button 99.11

8 AddThis 98.93

9 Omniture 98.21

10 Quantcast 98.39

SpaIn

Rank Tracker Commonality

1 Google Analytics 100.00

2 Facebook Like Button 98.46

3 Facebook Connect 99.62

4 Google +1 99.23

5 Google Adsense 98.85

6 AddThis 97.69

7 DoubleClick 96.92

8 Twitter Button 98.08

9 Quantcast 96.54

10 ScoreCard Research Beacon 97.31

FRanCE

Rank Tracker Commonality

1 Google Analytics 100.00

2 Facebook Connect 99.79

3 Google Adsense 99.38

4 Twitter Button 98.96

5 Facebook Like Button 99.17

6 Google +1 99.59

7 DoubleClick 98.34

8 AT Internet 98.55

9 AddThis 98.76

10 Omniture 96.89

nEThERlandS

Rank Tracker Commonality

1 Google Analytics 100.00

2 Google Adsense 99.49

3 Facebook Connect 99.74

4 Google +1 99.23

5 Facebook Like Button 98.97

6 DoubleClick 98.20

7 Twitter Button 98.46

8 AddThis 98.71

9 Omniture 96.92

10 Quantcast 97.69

GERMany

Rank Tracker Commonality

1 Google Analytics 100.00

2 Facebook Connect 99.84

3 Google Adsense 99.68

4 Facebook Like Button 99.52

5 Google +1 99.37

6 AddThis 99.21

7 Twitter Button 99.05

8 DoubleClick 98.89

9 Piwik Analytics 98.73

10 OpenX 98.57

ITaly

Rank Tracker Commonality

1 Google Analytics 100.00

2 Google Adsense 99.36

3 Google +1 99.04

4 Facebook Connect 99.68

5 Facebook Like Button 98.73

6 DoubleClick 97.77

7 Twitter Button 98.41

8 ScoreCard Research Beacon 97.45

9 AddThis 98.09

10 Quantcast 97.13

Geographic latency in ms
Netherlands 400.1

Canada 486.0

United States 519.0

United Kingdom 524.0

Germany 547.6

Japan 562.7

France 581.0

Spain 618.3

Italy 672.6

China 797.2
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GLOBAL TRACKER SURvEy

average number of  
Trackers deployed per Site

United States 9.0

Canada 8.5

United Kingdom 8.4

Spain 7.9

Italy 7.9

Netherlands 7.4

France 7.3

Japan 7.1

Germany 7.1

China 5.9
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the estimated cost of a 30-second ad during the super  
%RZO�ZLOO�EH�PRUH�WKDQ�����0��%\�FRQWUDVW��D����PLQXWH�LQIRPHUFLDO�
FRVWV�DERXW����������$GYHUWLVLQJ�KDV�QHYHU�EHHQ�YDOXHG�SULPDULO\�RQ�

OHQJWK�RI �WKH�VSRW�RU�DUHD�LQ�WKH�QHZVSDSHU��EXW�LQVWHDG�RQ�WKH�DXGLHQFH�
that it will reach. The advent of  online advertising brought with it the 

SRWHQWLDO�WR�WDUJHW�DQ�H[WUHPHO\�VSHFLÀF�DXGLHQFH�³�IXUWKHU�XQGHUPLQLQJ�
YROXPH�DV�D�GLUHFW�PHDVXUH�RI �YDOXH��(YHQ�ZLWK�D�UHODWLYHO\�VPDOO�UHDGHUVKLS��
D�ZHEVLWH�FDQ�HDUQ�UHYHQXH�IURP�RIIHULQJ�DGYHUWLVHUV�DFFHVV� WR�D�VRXJKW�
after audience.

:KLOH� LW� ZRXOG� EH� DGYDQWDJHRXV� WR� NHHS� WKH� DXGLHQFH� DV� H[FOXVLYH� DV� 
SRVVLEOH��SXEOLVKHUV�ÀQG�YDOXH� LQ�SDUWQHULQJ�ZLWK�GDWD�FROOHFWLRQ�DQG�DG-

vertising targeting technologies in order to connect 

DGYHUWLVLQJ�GROODUV�ZLWK�WKHLU�FKRVHQ�GHPRJUDSKLF��
&RPSDQLHV� KDYH� JURZQ� LQWR� HYHU\� FRQFHLYDEOH�
QLFKH� LQ� WKH� DG� WHFKQRORJ\� VWDFN�� DQG�SXEOLVKHUV�
KDYH�KXUULHG�WR�DGRSW�WKHP�LQ�DQ�HIIRUW�WR�UHDOL]H�

DV�PXFK�DGYHUWLVLQJ�UHYHQXH�DV�SRVVLEOH�

$G� WHFKQRORJ\� FRPSDQLHV�� LQ� WXUQ�� KDYH� SDUWQHUHG�ZLWK� RQH� DQRWKHU� WR�
EHWWHU�TXDOLI\�DQG�UHDFK�VSHFLÀF�XVHU�VHJPHQWV��6HUYLFHV�KDYH�JURZQ�PRUH�
DQG�PRUH�VSHFLDOL]HG�DV�D�UHVXOW��$�GDWD�FROOHFWLRQ�FRPSDQ\�PD\�SDUWQHU�
ZLWK�D�GDWD�DJJUHJDWRU��DQG�WKDW�DJJUHJDWRU�PD\�SDUWQHU�ZLWK�DQ�DG�WDUJHWHU�
WR�GHOLYHU�WKH�DFWXDO�FUHDWLYH��7HFKQLFDOO\��WKHVH�SDUWQHUVKLSV�RIWHQ�WDNH�WKH�
IRUP�RI �SDJH�VFULSW�UHGLUHFWLRQ�RU�SLJJ\�EDFNHG�GHSOR\PHQW�

$�SXEOLVKHU�FRGHV�D�WUDFNLQJ�WDJ�RQWR�WKHLU�SDJH��DQG�ZKHQ�WKDW�VFULSW�H[H-
FXWHV��LW�GHOLYHUV�DQRWKHU�WDJ�WR�WKH�SDJH��7KDW�WDJ�WKHQ�ÀUHV��DQG�FDQ�UHWXUQ�

scripts itself. Without dedicated 

GLOLJHQFH�� WKH�SXEOLVKHU�FDQ�JR�
unaware of  the technologies 

that are present on the pages 

they otherwise control.

7KLV�VFHQDULR�LV�PRUH�FRPPRQ�
WKDQ�LW�PD\�VHHP��,Q�D�VFDQ�RI �
data collection technologies on 

RYHU� ���� ZHEVLWHV�� ZH� IRXQG�
that fewer than half  of  the 

WUDFNHUV�ZHUH�GHSOR\HG�GLUHFWO\��DQG�LQVWHDG�SODFHG�RQ�WKH�SDJH�E\�DQRWKHU�
technology partner.

)RU�WKH�SXUSRVHV�RI �WKLV�VWXG\��WKH�VWULQJ�RI �SDUWQHUVKLSV�LV�FDOOHG�WKH�´WDJ�
FKDLQ�µ�DQG�HDFK�LQGLYLGXDO�OLQN�LQ�WKH�FKDLQ�LV�FDOOHG�D�´KRS�µ�2Q�DYHUDJH��
����KRSV�ZHUH�UHTXLUHG�WR�GHSOR\�WKH�WUDFNLQJ�WHFKQRORJLHV�LQ�RXU�VDPSOH��
6RPH�W\SHV�RI �VFULSWV�DUH�PRUH�OLNHO\�WR�ODXQFK�UHGLUHFWV�WKDQ�RWKHUV��3DJH�
ZLGJHWV�OLNH�VRFLDO�VKDULQJ�EXWWRQV�DQG�VLWH�DQDO\WLFV�VFULSWV�DUH�RIWHQ�VLQJOH��
VWDWLF�HOHPHQWV�WKDW�GRQ·W�FRPPRQO\�VSDZQ�RWKHU�WUDFNHUV��0DQ\�DGYHUWLV-
LQJ�QHWZRUN�VFULSWV�DQG�EHKDYLRUDO�WUDFNHUV�XWLOL]H�SDUWQHUVKLSV�WR�HQKDQFH�
WKHLU�VHUYLFHV��)UHTXHQWO\��HVSHFLDOO\� LQ�WKH�FDVH�RI �DGYHUWLVLQJ�H[FKDQJHV��
SRWHQWLDO�SDUWQHUV�DUH�FKRVHQ�DV�D�UHVXOW�RI �VHUYHU�VLGH�PDWFKLQJ�GHFLVLRQV�

:LWK�HDFK�KRS��QHZ�VFULSWV�DUH�GHSOR\HG�RQ�WKH�VLWH�³�PHDQLQJ�D�QHZ�FRP-

pany has access to a wealth of  data about the user and the page on which 

LW�KDV�EHHQ�SODFHG��7KLV�XQGHUPLQHV�WKH�H[FOXVLYLW\��DQG�WKXV�WKH�YDOXH��RI �
WKH�SXEOLVKHU·V�DXGLHQFH��0RVW�WKLUG�SDUW\�SURYLGHUV�SODFH�D�VLQJOH�VHW�RI �

spOtlIght:  
 CrAshIng the DAtA pArtY 
 A tracker Deployment study

Tracking technology deployment  

breakdown among tag deployment  

chains with 10 or fewer hops.

On average, 2.8 “hops” were 

required to deploy the tracking 

technologies in our sample. 
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FRRNLHV�WKDW�DUH�XSGDWHG�IURP�VLWH�WR�VLWH�³�VWRULQJ�WKH�GDWD�EHWZHHQ�WKRVH�
VLWHV�LQ�VKDUHG�VSDFH��:HE�VLWH�SXEOLVKHUV�DUH�IUHTXHQWO\�GLOLJHQW�DERXW�SUR-

WHFWLQJ�WKHLU�GDWD�IURP�WKHLU�FRPSHWLWRU·V�VLWHV��EXW�WKDW·V�W\SLFDOO\�DGGUHVVHG�
only in contracts with direct partners. Without increased intelligence about 

WKH� SRWHQWLDO� IRU� WHFKQRORJLFDO� FKLOGUHQ�� SXEOLVKHUV� FDQQRW� PHDVXUH� WKH� 
effectiveness of  these services against the cost of  leaked audience data.

7KHUH�LV�PRUH�ULVN�WKDQ�SRWHQWLDO�ORVW�UHYHQXH��1HZ�SDJH�VFULSWV�PHDQ�QHZ�
SRWHQWLDO�VHFXULW\�YXOQHUDELOLWLHV��DQG�LQ�WKH�HYHQW�RI �D�EUHDFK��ERWK�QHWZRUN�
security and legal associates will need visibility into these scripts to properly 

UHDFW��2QOLQH�SULYDF\�FRQWLQXHV�WR�HVWDEOLVK�LWVHOI �DV�D�PDLQVWUHDP�FRQFHUQ��
DQG� LQWHUQDWLRQDO� OHJLVODWLRQ� DQG� LQGXVWU\� VWDQGDUGV� UHTXLUH� GLVFORVXUH� RI �
WUDFNLQJ�WHFKQRORJLHV�HPSOR\HG�RQ�D�VLWH�

:LWK� WKH� UDSLG� HPHUJHQFH� RI � QHZ� WHFKQRORJLHV� DQG� FRQWLQXHG� HYROXWLRQ�
RI �HVWDEOLVKHG�VHUYLFHV�� LW� LV� LQFUHDVLQJO\�GLIÀFXOW�WR�VWD\� LQIRUPHG�RI � MXVW�
KRZ�IDU�WKH�WUDFNLQJ�WDJ�FKDLQ�FDQ�UHDFK��$V�WKLV�UHVHDUFK�LQGLFDWHV��KRZHYHU��
SXEOLVKHUV�FDQ�DVVXPH�WKDW�WKH�WUDFNHUV�WKH\·YH�FRGHG�RQWR�WKH�SDJH�WKHP-

VHOYHV�UHSUHVHQW�OHVV�WKDQ�KDOI �RI �WKH�FRPSDQLHV�ZLWK�DFFHVV�WR�WKHLU�XVHUV�

In this example from the Internet  

Movie Database, six data technologies 

have been directly deployed. A second 

hop deploys three more partners, and 

eight more are delivered on a third hop.

imdb.com

google Analytics

Brandscreen Optimax

Bluekai

Appnexus

targusInfo

rocketFuel

(IÀFLHQW�)URQWLHU

platform161

Casale Media
scorecard Beacon

Facebook

Amazon

Foresee

DoubleClick

rubicon

AMp platform
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2012 was another year of advances in analytics,  
DG�VHUYLQJ� WDJ�PDQDJHPHQW��LPDJH�VHUYLQJ�DQG�D�KRVW�RI �RWKHU�DG�
WHFKQRORJLHV�� DOO� RI � ZKLFK� SURYLGH� DQ� LQFUHDVLQJO\� SUHFLVH� XQGHU-
VWDQGLQJ�RI � WKH�DXGLHQFH�VHJPHQWV�DYDLODEOH� WR�DQ�DGYHUWLVHU��$�UH-
FHQW�)RUUHVWHU�VWXG\�LQGLFDWHV�WKDW�´EUDQG�PDUNHWHUV�PXVW�HPEUDFH�
QHZ�IRUPV�RI �WHFKQRORJ\�WR�UHDS�WKH�IXOO�EHQHÀWV�WKDW�WKH�>RQOLQH@�
PHGLXP� KDV� WR� RIIHU ³�DQG�PXVW� HTXLS� WKHLU� RUJDQL]DWLRQ� WR� EH�
UHDG\�IRU�WKH�IXWXUH�RI �GDWD�GULYHQ��SURJUDPPDWLF�EX\LQJ�DFURVV�WKH�
full suite of  addressable channels.”

�
 A healthy ad tech industry relies 

RQ�PDUNHWHUV�ZKR�VHHN�QHZ�ZD\V�WR�FDSLWDOL]H�RQ�DXGLHQFH�GDWD��DQG�
ad tech providers who continue to build innovative tools suited to 

that purpose. But we cannot collectively ignore the challenges and 

UHVSRQVLELOLWLHV�WKDW�FRPH�DORQJ�ZLWK�SLRQHHULQJ�WHFKQRORJ\��$PRQJ�
WKHVH� FKDOOHQJHV�� FXOWLYDWLQJ� XVHU� WUXVW��PDQDJLQJ� ORDG� ODWHQF\�� VLWH�
VHFXULW\��DQG�SURWHFWLQJ�GDWD�H[FOXVLYLW\�

3URSHU� GLVFORVXUH� RI � GDWD�GULYHQ� DFWLYLWLHV� UHPDLQHG� D� IURQW�RI�
PLQG� LVVXH� WKURXJKRXW� ������ ,QGXVWU\� JURXSV� UHÀQHG� WKHLU� UHFRP-

PHQGDWLRQV� DQG� EHVW� SUDFWLFHV�� WDNLQJ� VWHSV� WR� DGGUHVV� HPHUJLQJ�
WHFKQRORJLHV� DQG� SODWIRUPV�� /HJLVODWLYH� DQG� UHJXODWRU\� ERGLHV� DOO�
RYHU� WKH� ZRUOG� WRRN� XS� WKH� LVVXH� LQ� YDULRXV� IRUPV�� DQG� VRPH� MX-

ULVGLFWLRQV� FRGLÀHG� GLVFORVXUH� VWDQGDUGV� LQWR� ODZ�� 0DUNHWHUV� QHHG�
IXOO� DZDUHQHVV� RI � GDWD� FROOHFWLRQ� WRROV� LQ� XVH� RQ� D� VLWH�� LQFOXG-

ing second or third-level trackers that are brought in when a 

whY DOes All thIs DAtA MAtter?
Joe Zawadzki, CeO, MediaMath

����%UDQG�0DUNHWHUV�0XVW�([SORUH�1HZ�7HFKQRORJLHV�WR�&DSWXUH�'LVSOD\�$GYHUWLVLQJ·V�
)XOO�3RWHQWLDO��ZZZ�PDWKPHQ�FRP�SFDVW�FRQWHQW�)RUUHVWHUB(GXFDWLRQ�SGI�

tracking tag latency on Major retail websites,  

november 2012
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partner redirects to one of  their partners. This is necessary in order to offer  

DFFXUDWH�DQG�FRPSUHKHQVLYH�GLVFORVXUH��:HE�XVHUV�DUH�LQFUHDVLQJO\�DZDUH�RI �DG-

YHUWLVLQJ�WHFKQRORJ\��DQG�ERWK�VLWH�RZQHUV�DQG�WHFKQRORJ\�SURYLGHUV�FDQ�RQO\�
EHQHÀW�IURP�FXOWLYDWLQJ�WUXVW�IURP�WKRVH�XVHUV�WKURXJK�D�WUDQVSDUHQW�GLVFRXUVH�
about the use of  audience data.

1HZ�WHFKQRORJLHV�PHDQ�QHZ�DQG�PRUH�UREXVW�SDJH�WDJV — which add to page 

ODWHQF\��:LWK�����RI �XVHUV�DEDQGRQLQJ�D�SDJH�LI �LW�GRHVQ·W�ORDG�LQ�WKUHH�VHFRQGV�
RU�OHVV��DQG�����RI �FRQVXPHUV�FLWLQJ�VORZ�ORDGLQJ�WLPHV�DV�WKH�SULPDU\�UHDVRQ for 

TXLWWLQJ�DQ�RQOLQH�SXUFKDVH���VSHHG�FOHDUO\�WUDQVODWHV�LQWR�PRQH\��$�RQH�VHFRQG�
GHOD\�UHVXOWV�LQ�D����ORVV�LQ�FRQYHUVLRQV�3�VR�LI �D�ZHEVLWH�W\SLFDOO\�HDUQV����������
SHU�GD\��LW�FRXOG�IDFH�DQQXDO�UHYHQXH�ORVV�RI ������PLOOLRQ��6LWH�RZQHUV�PXVW�EH�
YLJLODQW�DERXW� WKH�FRVW�RI � ORDGLQJ�VSHHG��DQG�DG�WHFKQRORJ\�SURYLGHUV�VKRXOG�
WDNH�VWHSV�WR�RSWLPL]H�WKHLU�SDJH�FRGH�DQG�VHUYLQJ�LQIUDVWUXFWXUH�WR�EH�VXUH�WKH\�
aren’t the cause of  bloated latency.

6FULSW�LQMHFWLRQ�YLD�FRPSURPLVHG�V\VWHPV�LV�D�IDYRULWH�WRRO�RI �KDFNHUV�DOO�RYHU�
WKH� ZHE�� *RRJOH·V� 6DIH%URZVLQJ� WHDP� ÀQGV� ������ QHZ�PDOLFLRXV� ZHEVLWHV� D�
GD\��PDQ\�RI �ZKLFK�DUH� OHJLWLPDWH�VLWHV�WKDW�KDYH�EHHQ�FRPSURPLVHG�WKURXJK� 
PDOZDUH�DXWKRUV��7KH�VHUYLFH� LVVXHV�´WKRXVDQGV�RI �QRWLÀFDWLRQV�GDLO\� WR�ZHE-

PDVWHUVµ�WR�ZDUQ�RI �PDOLFLRXV�FRGH�RQ�WKHLU�VLWH.� Without a clear understanding 

RI �WHFKQRORJLFDO�SDUWQHUV��LW�EHFRPHV�LPSRVVLEOH�IRU�VLWHV�DQG�WHFK�SURYLGHUV�WR�
GLOLJHQWO\�H[DPLQH�WKH�VHFXULW\�SUDFWLFHV�RI �WKHVH�SDUWQHUV��DQG�WKHUHIRUH�PDNHV�
LW�GLIÀFXOW�WR�SURWHFW�DJDLQVW�WKHVH�NLQGV�RI �VHFXULW\�EUHDFKHV�

)LQDOO\��LW�LV�H[WUHPHO\�LPSRUWDQW�WR�UHFRJQL]H�WKH�YDOXH�RI �DXGLHQFH�LQWHOOLJHQFH�
DV�D�IXQGDPHQWDO�DVVHW�LQ�WKH�ZRUOG�RI �GDWD�GULYHQ�DGYHUWLVLQJ��,Q�D�FRPSOH[�DQG�

FRQYROXWHG�WHFKQRORJ\�HFRV\VWHP��WKH�WHPSWDWLRQ�WR�HPSOR\�D�ZLGH�YDULHW\�RI �
QLFKH�WRROV�LV�RPQLSUHVHQW�DQG�H[WUHPHO\�FRPSHOOLQJ — EXW�WKH�PRUH�SDUWQHUV�
LQ�D�WUDQVDFWLRQ��WKH�PRUH�GLOXWHG�WKH�GDWD��$V�WKH�GDWD�LQ�WKLV�UHSRUW�VKRZV��OHVV�
than half  of  the data collection tags on the average website are placed directly by 

WKH�VLWH�RZQHU��0RUH�WKDQ�����RI �WKHVH�VFULSWV�ZHUH�GHSOR\HG�LQ�IRXU�RU�PRUH�
KRSV��ZKLFK�LQGLFDWH�WKDW�WKH�UDPSDQW�JURZWK�RI �D�WUHH�IXOO�RI �GDWD�FROOHFWRUV�
LVQ·W�VROHO\�D�SXEOLVKHU�SUREOHP��$XGLHQFH�H[FOXVLYLW\�FRXOG�EH�D�FULWLFDO�DGYDQ-

WDJH�IRU�SXEOLVKHUV�DQG�GDWD�FROOHFWRUV��EXW�FDQ�RQO\�EH�UHDOL]HG�ZLWK�SURSHUO\�
PDQDJHG�UHODWLRQVKLSV�DQG�D�IXOO\�IRUPHG�XQGHUVWDQGLQJ�RI �HPSOR\HG�WRROV��

:HEVLWHV�KDYH�JRRG�RSWLRQV� WR�JHW� WKHLU� WDJJLQJ�VWUDWHJ\�XQGHU�FRQWURO��3L[HO�
IUHH� WHFKQRORJ\�� VXFK�DV� WKH�$NDPDL� VROXWLRQ�ZH�HPSOR\�� HQDEOHV�ZHEVLWHV� WR�
FDSWXUH� �����RI � WKHLU� WUDIÀF�� DFURVV� DOO� SDJHV�� HOLPLQDWLQJ� WKH� ODWHQF\� LVVXHV�
GHVFULEHG� DERYH�� 8WLOL]LQJ� DQ� HQWHUSULVH� WDJ�PDQDJHU� FDQ� DOVR�PDNH� D� GLIIHU-
HQFH��%XW�WKH�WDJ�PDQDJHU�FDQ�RQO\�EH�WUXO\�VXFFHVVIXO�LI �WKH�VLWH�RZQHU�KDV�IXOO� 
YLVLELOLW\�LQWR�HYHU\�SLHFH�RI �WUDFNLQJ�FRGH�RQ�LWV�VLWH��DV�ZHOO�DV�KRZ�LW�JRW�WKHUH��
5HJXODU�IXOO�VLWH�WDJ�PRQLWRULQJ�DQG�DXGLWLQJ�VKRXOG�EH�XQGHUWDNHQ�WR�DSSURSUL-
DWHO\�ZHLJK�WKH�XWLOLW\�DQG�SHUIRUPDQFH�RI �FRPSDQLHV�GLVFRYHUHG��

7KH�WKHPH�RI �WKLV������UHSRUW�LV�FOHDU — LQQRYDWLRQ�RI �QHZ�WRROV��DGRSWLRQ�RI �
WKRVH�WRROV��DQG�SXEOLF�DZDUHQHVV�RI �GDWD�GULYHQ�DGYHUWLVLQJ�DUH�DOO�RQ�WKH�ULVH��
,W·V�DQ�H[FLWLQJ�WLPH�WR�EH�D�SDUW�RI �WKH�GLJLWDO�PDUNHWLQJ�LQGXVWU\ — better tools 

LQ�JUHDWHU�QXPEHUV�RIIHU�XV�PRUH�JUDQXODU�DXGLHQFH�LQWHOOLJHQFH��$V�DQ�LQGXVWU\��
ZH�VKRXOG�GHGLFDWH������WR�EHFRPLQJ�DV�LQWHOOLJHQW�DERXW�WKH�WRROV�ZH�HPSOR\�
as we are about the audience they help us to understand.

����6DIH�%URZVLQJ�²�3URWHFWLQJ�:HE�8VHUV�IRU�)LYH�<HDUV�DQG�&RXQWLQJ��JRRJOHEORJ�EORJVSRW�
FRP���������VDIH�EURZVLQJSURWHFWLQJ�ZHE�XVHUV�IRU�KWPO�

����2QOLQH�5HWDLO�&RQVXPHU�6KRSSLQJ�+DELWV�²�%UDQG�3HUIHFW��EUDQGSHUIHFW�RUJ�LQGH[�SKS�NQRZOHGJH�
DUWLFOHV�����RQOLQH�UHWDLO�FRQVXPHU�VKRSSLQJ�KDELWV�EUDQG�SHUIHFW�UHVHDUFK�UHSRUW�

����7KH�3HUIRUPDQFH�RI �:HE�$SSOLFDWLRQV�²�$EHUGHHQ��ZZZ�DEHUGHHQ�FRP�DEHUGHHQ�OLEUDU\������
5$�SHUIRUPDQFH�ZHE�DSSOLFDWLRQ�DVS[�



COMMOnAlItY sCOre

$�WZR�IDFWRU�PRGHO�RI �LPSUHVVLRQ�YROXPH�LV�GHÀQHG�WR�FRQWURO�IRU�YDULRXV�OHYHOV�
RI �WDJ�LQWHJUDWLRQ��7KH�ÀUVW�DQG�KHDYLHVW�IDFWRU�LV�WKH�GLVWULEXWLRQ�RI �D�JLYHQ�WDJ�
RYHU�WKH�HQWLUH�,QWHUQHW��ZKHUHDV�WKH�VHFRQG�IDFWRU�LV�D�QRUPDOL]HG�FRXQW�RI �LP-

SUHVVLRQV�SHU�XQLTXH�85/�SDWK��+HQFH�WDJV�WKDW�JHW�ODUJH�DPRXQWV�RI �YROXPH�RQ�
DFFRXQW�RI �EHLQJ�GHHSO\�LQWHJUDWHG�ZLWKLQ�D�GRPDLQ�DUH�SXW�RQ�WKH�VDPH�OHYHO�DV�
WDJV�WKDW�PLJKW�DSSHDU�RQ�D�VPDOO�QXPEHU�RI �XQLTXH�SDWKV�ZLWKLQ�D�GRPDLQ�

)RU�HDFK�WUDFNLQJ�WDJ��IDFWRUV�DUH�HVWDEOLVKHG�IRU�WDJ�GLVWULEXWLRQ�DQG�SDWK�DGMXVWHG�
YROXPH��DQG�WKH�FRPPRQDOLW\�VFRUH�LV�FDOFXODWHG�E\�WDNLQJ�D�ZHLJKWHG�DYHUDJH�RI �
the two factors.

lAtenCY MeAsureMent

,Q�RUGHU�WR�SURYLGH�D�PRUH�UHDO�ZRUOG�SLFWXUH�RI �ODWHQF\�H[SHULHQFHG�RYHU�WKH�HQWLUH�
,QWHUQHW��WUDFNLQJ�WDJ�ODWHQF\�LV�PHDVXUHG�RYHU�WKH�KLVWRULFDO�EURZVLQJ�DUFKLYH�RI �
the GhostRank panel. This approach introduces noisy data and outliers that could 

SRWHQWLDOO\�VNHZ�FDOFXODWLRQV��7ZR�PHWKRGV�DUH�HPSOR\HG�WR�PLWLJDWH�YDOXHV�DW�WKH�
H[WUHPH�HQGV�RI �WKH�ODWHQF\�VSHFWUXP��2Q�WKH�ORZ�HQG��NHUQHO�GHQVLW\�HVWLPDWLRQV�
DUH�XVHG�WR�LVRODWH�SRLQWV�ZKHUH�FDFKLQJ�LV�RFFXUULQJ��2Q�WKH�KLJK�HQG��VXFFHVVLYH�
SDUWLWLRQV�DUH�ZLQVRUL]HG��WKXV�HQVXULQJ�D�VPRRWK�VDPSOH�VHW�IURP�ZKLFK�ODWHQF\�
PHDVXUHPHQWV�DUH�PDGH�

AppenDIX: MethODOlOgY
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understand and control the companies that are tracking 
you when you visit a website. 

see all tracking across your websites and how it 
got there, to:

1. Convert more customers 

2. sell more advertising at a higher price 

3. Comply with global privacy regulations

give consumers notice and control over how their data 
is used, to:

1. protect their privacy 

2. Comply with eprivacy Directive, AdChoices programs

3. grow your business
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and grow revenue as a result.



C O n t A C t  u s :

phone: +1 (917) 262-2530

For general information: info@evidon.com

For sales: sales@evidon.com

www.evidon.com

new York, nY (headquarters)

10 east 39th street, 8th Floor, 

new York, nY 10016

united states

san Francisco, CA

One Market street, spear tower, 35th Floor

san Francisco, CA 94105

united states

london, england

25 Floral street

london wC2e 9Ds

united kingdom


